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Mobile App Development

Offline First Principle

Why we use XForms
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Global Internet Connected Device Shipments
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Interact With Your Customers

A In the past

A Static information presented on paper

A Paper forms had to be filled in by hand
A In digital world

A Information via email or PDF

A Paper forms transformed to e -forms
A In mobile world

A Mobile interactive communications

A Apps and mobile websites

=) Rethink the interaction models
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The Accenture 2013 CIO Moblility Survey

ClOs worldwide seemobility askeyrevenuegeneratorand primary channel for customerengagement

Thisy e a mdb#e investmentsare targeting revenuegeneration andthe consumerexperience.

46% planto makeworkflow
changeso betterincorporate
mobility in the business.

MostCIOs planto invest

1 9% 30% morethana third of their

discretionanyT budgets

in mobility. Compared

with only 19%o0f ClOs

_ - SUIVEYEM JASHBAI.
2012 2013

73%believemobility will

O O O impacttheirbusinessas
O O O much,or morethan,theweb
------------------------------------------------------------------------------------------------------------------------ revolutionof the late 90s.

g, . o
Progressin mobile strategy

varies

saldmobl_llty_\/_vould saldmoblllty would saldmoblllty would
providesignificant significantlyimprove significantly affecttheir
sourcef new customeinteractions. busines®verall.

e m6
3470 427

43%  36% 34% 58% (. \23%

- havea formal havean extensively
_ - mobile strategy. developed
improvingfield andcustomer engagingustomers driving revenue formal mobile
servicedeliverywith instant viamobile devices. throughtransactions strategy.
data accessaptureand onmobiledevices.
processing.
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App Development

A Developed by developers -y
A Including the visualization of information

oBuilding a good banking app can easily take
many manyears to build, without even
considering the maintenance afterwarels.
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Paradigm Shifts

A Documents
A 15 years ago, documents were scripted/programmed

ANow, theydre graphically
A Electronic Forms / Web Applications
A Have gone through the same

A Mobile apps
A Are currently custom built by programmers
A More and more apps need to be maintained
A Shift towards graphical design
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Communication Designer

Design your
communications

using a graphical
(e]0]
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