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Agenda
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Mobile App Development

Offline First Principle

Why we use XForms

Demos



Global Internet Connected Device Shipments
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Interact With Your Customers

Å In the past

Å Static information presented on paper

Å Paper forms had to be filled in by hand

Å In digital world

Å Information via email or PDF

Å Paper forms transformed to e -forms

Å In mobile world

Å Mobile interactive communications

Å Apps and mobile websites

Rethink the interaction models
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The Accenture 2013 CIO Mobility Survey
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CIOs worldwide seemobility askey revenuegeneratorandprimary channel for customerengagement
This yearôsmobile investmentsare targeting revenuegeneration andthe consumerexperience.

79% 84% 83%
saidmobility would

providesignificant 

sourcesof new

revenue.

saidmobility would

significantlyimprove 

customerinteractions.

saidmobility would

significantlyaffecttheir 

businessoverall.

34% 42%1

2indicatedmobility

isa toppriority for the 

comingyear.

Rankedmobility

asoneof their top 

five priorities.

3 MOBILITY

4

5

6

MostCIOs planto invest

morethana third of their 

discretionaryIT budgets

in mobility. Compared

with only 19%of CIOs

surveyed lastyear.

2012 2013

43% 36% 34%
improvingfield andcustomer

servicedeliverywith instant

data access,captureand

processing.

engagingcustomers

viamobiledevices.

driving revenue

throughtransactions 

onmobiledevices.

30%19%

46%planto makeworkflow

changesto betterincorporate 

mobility in thebusiness.

73%believemobility will

impacttheirbusinessas 

much,or morethan,theweb 

revolutionof the late90s.

Progressin mobilestrategy
varies

58% 23%
havea formal

mobilestrategy.

haveanextensively-

developed

formal mobile

strategy.

73%

46%



App Development

ÅDeveloped by developers

Å Including the visualization of information
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άBuilding a good banking app can easily take 
many man-years to build, without even 
considering the maintenance afterwards.έ



Paradigm Shifts

ÅDocuments

Å 15 years ago, documents were scripted/programmed

ÅNow, theyõre graphically designed

ÅElectronic Forms / Web Applications

Å Have gone through the same

ÅMobile apps

Å Are currently custom built by programmers

Å More and more apps need to be maintained

Å Shift towards graphical design
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Communication Designer
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Design your 

communications 

using a graphical

tool.


